Department of Communication Wins APSCUF Commercial Contest
A group of students and two department instructors are on the winning end of the APSCUF 2010 television commercial contest with their :30 second “Let’s Be Amazing Together” commercial.
The ASPCUF (Association of Pennsylvania College & University Faculties) commercial contest was an opportunity made available to students in Pennsylvania’s 14 publicly owned universities that gave them the chance to show off their creative skills. It was the creative skills of the communication students involved that won them the contest. The department has been given a $500 prize while the video is currently featured on the APSCUF website. 
Bill Mushrush and Bill Adams were the two instructors working as guides to the students throughout the process.  Students were told to create a :30 commercial for APSCUF. 
“Dr. Myrna Kuehn sent both of us an email about the APSCUF commercial contest shortly into the semester. Bill and I moved forward by asking students if they were interested,” said Adams.
Roughly ten students from WCUC FM, WBOC TV and The Clarion Call worked with Adams and Mushrush on the project. After a few meetings, the theme of “Let’s Be Amazing Together” was chosen and a production plan was devised.
“We wanted to create a simple, straightforward message with a positive nature. We thought using mobile devices such as the Ipad would help deliver the message from beginning to end,” said Mushrush.
Due to busy schedules, the shooting and editing of the commercial was completed in one day. The video features students receiving the theme “Let’s Be Amazing Together” through mobile devices such as the Ipad and cell phones. 
“It was a challenge because of the short amount of time but this made it a great experience. Combined with the start of school, student organizations, and ALF week, it was a challenge.  Bill was great because when my time wasn’t available, he worked with the students in accomplishing the finished product,” said Adams.
Furthermore, Adams said it was great to work with Mushrush not only because of his experience, background, and knowledge but because of the way the students responded to his supervision.   All of this combined with the chance to work with students on the project, Adams said it was a lot of fun.
Mushrush feels the team effort and synergy between the broadcast and print students that helped the finished product.
“We think the message ‘Let’s Be Amazing Together’ reinforces the student-teacher relationship and what can be done if we all work together,” said Mushrush.
